
� BOEING PASSENGER EXPERIENCE
example from the portfolio of chrissy gonzalez
portfolio.britenow.com    206 412 4486   chrissyg@britenow.com

designed at

HWYTTL screen

787 logo

Staying Productive

Overview
Choosing
Responsibly

Enjoying Yourself

Feeling Better

Lands on overview, 
then user can navigate 
to benefits/features

Yun ~1 minute

Cathy ~1 minute

Warren ~1 minute

Brian ~1 minute

Character voiceover, 
accompanied by 
benefits imagery

Boeing logo

Logos play over movie 
background, then 
screen pauses on nav 
with four options

INTRODUCTION HWYTTL CHARACTERS NAVIGABLE DRILL-DOWN

Brian: Intro and benefits examplesIntro: Logo and navigation examples Feeling Better: Page examples

Examples: Examples: Examples:

PRESENTATION OVERVIEW
The client needed a quick idea of how the presentation was going to be structured.
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Introduction

to Brian

to Warren

to Cathy

to Yun

to Navigable 
Presentation

Brian

Warren

Cathy

Yun

Navigable
Presentation }

Presentation 

Navigable interface 
to accompany talking 
points

Note: Presentation 
organization in separate 
document

Yun sequence

Point to Point
2 photos

Yun sequence

Intro
2 photos

Yun sequence

Space
2 photos

Yun sequence

Configuration
2 photos

Yun sequence

Yun Outro

Yun sequence

Yun 
Yun portrait

Yun sequence

Staying Productive
Staying Productive 
title

Cathy sequence

Quiet
2 photos

Cathy sequence

Intro
2 photos

Cathy sequence

Fuel Efficiency
2 photos

Cathy sequence

Materials
2 photos

Cathy sequence

Cathy Outro
2 portraits

Cathy sequence

Cathy
Cathy portrait

Cathy sequence

Choosing
Responsibly
Choosing Responsibly 
title

Warren sequence

Windows
2 photos

Warren sequence

Technology
2 photos

Warren sequence

Premium 
Experience
2 photos

Warren sequence

Whee Factor
2 photos

Warren sequence

Warren Outro
2 portraits

Warren sequence

Warren 
Warren portrait

Brian sequence

Light
2 photos

Brian sequence

Air
2 photos

Brian sequence

Space
2 photos

Brian sequence

Quiet
2 photos

Brian sequence

Brian Outro
2 portraits

Brian sequence

Brian
Brian portrait

Brian sequence

Feeling Better
Feeling Better title

Warren sequence

Enjoying Yourself
Enjoying Yourself title

Introduction
sequence

Boeing logo

Introduction
sequence

Dreamliner logo

Introduction
sequence

HWYTTL nav

T1

T2

T2

T2

T2

T3

T3

T3

T3

STRUCTURE OF INTRODUCTION
The introduction is a series of character voiceovers playing up the features and benefits 
of the Dreamliner.
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Boeing Passenger Experience Flash introduction transitions

Transition 2: Part 1
Photo A takes over screen

Transition 2: Part B
Portrait and text fade out as 
cropped Photo A fades in

Transition 2: Part A
Portrait 1 and headline fade in, 
holds at 100% for a moment.
Headline drifts slightly towards 
the left.

Transition 1: Part 1
Navigation fades in one by 
one, is 100% for a 
moment, then fades back 
to 50%

Transition 1: Part 3
HWYTTL and selected nav 
fade out as white bar 
transition wipes the screen 
to white

Transition 1: Part 2
Nav fades out except for 
navigation for next (auto-play) 
section, which fades back in to 
100% to indicate it as the next 
section to play

Transition 2: Part 2
Photo B expands onto screen 
via transparent lines/rectangles 
as Photo A fades out. Highlight 
words fade in, then expand and 
fade out as voiceover speaks or 
references those concepts.

Transition 2: Part 3
Photo A has faded out; Photo B 
takes over screen

Transition 3: Part 1
Last full photo fades out as 
initial portrait fades in

Transition 3: Part 2
First portrait is 100% solid, then 
cross-fades into second portrait

Transition 3: Part 3
Second portrait fades out as 
white bar transition wipes screen 
to white

fade in

Cropped Photo A Cropped Photo B

Full Photo A Photo B

fade in

fade in

Full Photo B

Full Photo X

fade in

Full Photo X fade out

Portrait 1
fade in

Portrait 1

fade in

Portrait 1

Portrait 2

Portrait 1/2
cross-fade

T1 T3T2

Note: Parts A and B only 
occur at beginning of 
each character’s section

100%

50%

10.19.07

TRANSITIONS USED IN INTRODUCTION
I created these diagrams to better illustrate the transitions for the developers.  
This was an internal document not reviewed by the client.



� BOEING PASSENGER EXPERIENCE
example from the portfolio of chrissy gonzalez
portfolio.britenow.com    206 412 4486   chrissyg@britenow.com

designed at

Benefits Benefits listBenefits Benefits listBenefits Benefits list

Benefits
Healthier, Happier
Ready to Work, 
Ready for Life

Personal Space

Features
Lighting System

Features
Windows

Features
Air

Features
Quiet

Features
Smoother Ride

Features
Space

Enjoying Yourself

Overview

Choosing
Responsibly

Overview

Staying Productive

Overview

HWYTTL Characters

Auto-plays to 
navigable section at 
end of Yun Section

Menu

Available for navigating 
between sections and 
replaying intro movies

Features Materials

Features Fuel Eff.

Features Quiet

Expanded
illustrations as 
necessary

Simulated daylight

LED Lighting

Blue Sky 
Lighting

Elec. Dimmer

Larger windows

Lighter Interior

Purification

Pressurization

Air quality

Sounds & tones

Engine tech.

Calming
environment

Motion Sickness

Flight control sys.

Technology

Stowage Bins

Entry & Aisles

Spacious

Features Configuration

Features Space

Features Point to Point

Expanded
illustrations as 
necessary

Features Premium Exp.

Features Technology

Features Windows

Expanded
illustrations as 
necessary

Feeling Better

Overview

Note: Not every item looks like 
it will need an expanded 
illustration or detail — will depend 
on assets and talking points
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T4

T6

T5

T7

STRUCTURE OF DRILL-DOWN SECTION
After the character sections, an informational drilldown is available, something like a fancy 
Powerpoint built in Flash.
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Boeing Passenger Experience Flash presentation transitions

90%

fade in

90%

Transition 4: Part 2
HWYTTL and nav fade out 
as white bar transition 
wipes the screen to white

Transition 4: Part 3
New background and top nav fade 
in as transition rectangles slide 
onto screen and form the main text 
area with 90% transparency and a 
drifting transition rectangle (for 
visual interest)

Transition 5: 
Clicking right-hand button 
causes menu to slide out from 
top bar. When an option is 
chosen or the top bar is clicked 
again, it closes.

Transition 6
Choosing a menu item causes 
the menu to close and the 
background image, the text 
and the side photo to fade out, 
and a new background image, 
text and side photo to fade in

Transition 7: 
Choosing to read more 
information causes the detail 
slide to fade in over whole 
screen. The top nav disappears 
and is replaced by the Back 
button. Callouts have slight 
glowing animation for iinterest.

Transition 4: Part 1
Nav for next section fades back 
up to 100%, other nav fades out

T4 T6T5 T7

12.10.07

TRANSITIONS USED IN DRILL-DOWN SECTION
I created these diagrams to better illustrate the transitions for the developers.  
This was an internal document not reviewed by the client.
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60 words, 442 characters (inc. spaces)

8 words, 46 characters (inc. spaces)

Boeing Flash Presentation: Typical Word Count
10.23.07

Overview slides

64 words, 412 characters (inc. spaces)

7 words, 36 characters (inc. spaces)

Feature/Benefit slides

58 words, 351 characters 
(inc. spaces)

12 words, 
77 characters 
(inc. spaces)

Detail slides

CHARACTER COUNTS FOR THE COPYWRITER
We had to reduce the amount of informational copy, so I created a visual character count  
for the copywriter we were working with. This was an internal document not reviewed by the 
client and was created for an earlier design direction.


